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Description automatically generated]		ArtsandMusicGuild.org
Sponsors of the Arts and Music Guild support all the programs of the Guild.  Sponsor logos appear on all websites, marketing materials, emails and newsletters produced by the Guild or any program of the Guild, as described following.  Sponsors also support the Fine Arts Scholarship and micro-grants offered to college students.
Guild marketing includes an active website, social media sites, 1000 flyers printed annually, marketing the programs of the Guild, handed out at Arts in Bloom Festival (McKinney) and throughout the year, email blasts to 600+ subscribers, 50+% open rate
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Description automatically generated]		TheCoveMcKinney.org
40 members, 40 weekend exhibits annually, including solo artist shows and events produced by area arts non-profit organizations
Affordable membership dues, with reduced or no fees for members on low or fixed income; exhibits free to visitors
Marketing includes a weekly email to 800+ patrons, with a 50+% open rate; monthly poster at The Cove, active website, and social media site
						SummerMusicIntensives.com
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Description automatically generated]60-70 students per summer, 3 free public concerts with audiences of 150-200 people at each performance. 
Affordable tuition, and partial to full scholarships; free public concerts
Marketing includes 2000 flyers/posters distributed to area middle and high school orchestra students, and concert programs for the end-of-camp free concerts; active website and social media site
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Description automatically generated]		MASTMcKinney.org
60+ artists, 20+ studio locations, 1000+ visitors from 80 zip codes, including 30 cities within the greater DFW metroplex, 14 Texas cities beyond the DFW area, and 12 cities outside of Texas
Free to visitors; affordable artist participation fee
Marketing includes active website and social media sites; 1000 flyers/posters distributed; half-page Community Impact ad reaches 80,000 households; email blasts to list of 1500+ subscribers, with a 50+% open rate
[image: A logo for a company

Description automatically generated]

	McKinneyPleinAir.com
60+ members and participants in monthly paint-outs and annual competition (McKinney En Plein Air)
Low annual dues and event artist participation fees
Marketing includes monthly newsletter and active social media site, printed materials for annual event
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Description automatically generated]	ArtsandMusicGuild.org/la2lm 
15-20 artists painting live to 4 hours of music from 2 great bands, 200+ guests, at Tupps Brewery, McKinney
Free to artists and guests
Marketing includes 500+ flyers/posters distributed through neighborhood and community centers, active page on Guild website, email blasts to Guild patrons with 600+ subscribers and 55+% open rate

Logo sponsorship (12 month) of the Arts and Music Guild cost:  $1000. minimum
ROI:  Inestimable
To start or renew a sponsorship, please contact
Annie Royer, Director
ArtsandMusicGuild@gmail.com
Cell:  214-679-1124
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